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INTERNATIONAL TRADE POLICY

Mahmut MASCA
Afyon Kocatepe University
Turkey

Abstract: International trade in the twenty-first century does not correspond to
the textbook model, in which finished goods are produced in one country to
be transported by air, sea or land for sale in another country. More than one-
third of all international trade today takes the form of intra-firm exchanges.
Frequently a firm manufactures components in one country, assembles them
in a second country, to be sold as finished goods in a third country or even
to be re-exported back for sale in the country of origin.

Keywords: policy, global economy, WTO, economy

Changes in the framework of international trade have had two important conse- quences for
trade policy:

e Firms have realised that comparative advantage is volatile and precarious. They are
therefore very keen to ensure that their rivals do not engage in what they see as unfair trade.
They put pressure on governments and on institutions like the World Trade
Organisation (WTO) to harmonise policies in trading countries so that all have the
advantages and disadvantages of a single trading framework.

e With international competitiveness so unstable, workers have come to feel increas- ingly
insecure. The problem of job insecurity may apply equally to skilled, unskilled and
professional and white-collar workers. As firms indicate their intention to move production
overseas there is pressure on governments by firms and their employees to introduce
regulatory frameworks which can safeguard workers’ rights.

International political economy offers a number of generalizations about trade relations
and bargaining strategies between nation states. All of them are plausible, and most of them
are supported by respectable real-world empirical evidence.

e It is large, well-developed nation states that tend to favor economic openness. Such
states tend to benefit the most from free trade. They are less likely to suffer from fluctuations
in external markets. In consequence they are unlikely to be pro- tectonics, other things being
equal.

e Nation states that are predominantly agrarian tend to favor protectionism. When an
economy shifts decisively from agriculture to industry, usually it will lower its tariffs.

e Countries that pioneer new technologies have an incentive to lower trade barriers. Often
these innovations are concentrated in a lead economy. As new technologies diffuse through
the world, follower countries often raise their trade barriers in order to compete for lead
economy status behind a tariff wall.

e Nation states that are suffering from external shocks, such as war, depression and lack of
public confidence, tend to favour trade restrictions. Economic down- swings tend to
favour protection, upswings tend to favour free trade.
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ALBANIAN UNDER THE GLOBAL FINANCIAL CRISIS

Mentor ISUFAJ
Faculty of Integrated Study with Practice,

Aleksander Moisiu University, Durres,
Albania

Abstract: Based on the statement of the Bank of Albania "On the stability of the financial
system in Albania", in March 2008, no risks followed by regional and global developments or
interior, which has materialized opportunities that may harm immediate and severe banking
and financial activities. However it is estimated that the spectrum of risks is expanding. For
this reason, the supervisory authorities are carefully monitoring developments, preparing the
necessary legal and regulatory improvements. The recent financial crisis has highlighted the
shortcomings in the ability of policy makers to measure systemic risk. Shortcomings are
evident both in the analytical framework and methods of measuring general data that policy
makers and market participants have used in making decisions. Below we give an overview of
the banking system based on indicators and significant risks by analyzing their magnitude
and trend. So we will judge potential exposures banking system to adverse developments in
international financial markets. This analysis will deepen with the analysis of the system by
the method of "stress-testing" to see how we can face our banking system as a result of
extreme but plausible shocks.

Keywords: financial crisis, banking system, risk, liquidity, credit.
JEL classification: Go1, G21
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FROM CONTROLLED WRITING TO FREE WRITING

Manuela CONEA,
Paunita PIRLOG
Colegiul Tehnic “George Baritiu” Baia Mare
Romania

Abstract: During the controlled writing tasks, the students produce written
texts in a strictly controlled way. There are three basic types of practice meant to
guide learners towards independent and creative writing: form-based practice,
meaning-based practice and productive / communicative practice. During the
form-based practice, the students need to accumulate language, to practice
vocabulary and grammar for language acquisition and habit formation. The
techniques of form-based practice are copying exercises, matching words with
pictures, labeling pictures, dictation, dictation of individual terms, of short
sentences and then of full texts; grammar exercises (transformation, conversion
exercises).

Keywords: education, guide dialog, communication, clustering

Conclusion

Meaning-based practice in controlled writing lays focus on the message of the text.

This type of practice keeps the students interested with exercises such as filling out grids
or forms, varying sentence structures (deleting, substituting, moving elements), reordering
jumbled words to form coherent sentences, joining sentences, dictation, meaning-based
transformation/conversion, translations.

The term ‘compositions ‘includes dialogues, letters, reports, articles and essays.

Controlled exercises help the students to practice writing. Controlled writing provides all
the language needed to reorganize the written message. It is important that the teacher
should adapt the difficulty of the task to the level of the class.

Guided Writing Tasks are a kind of bridge between controlled and free writing. A
basic lexis and grammar as well as some essential writing skills are acquired during the
controlled writing stage but they can be used in guided writing tasks to write more creatively.

References:

1.Harmer, J.(2007).The Practice of English Language Teaching. Edinburgh Pearson
Education Limited

2. Ur, Penny(1996), A Course in English Language Teaching. Practice and Theory.
Cambridge. Cambridge University Press

3. Vizental, A.(2007). Metodica Predarii Limbii Engleze: Strategies of Teaching and Testing
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BE-BIO COMPANY

Kevin XHEMALCE
Enrik LUMI

Aleksander Moisiu University
Albania

Abstract: The bio product it is an innovative Idea. It’s to help the people to have
new style on their home, on their table where they eat. Bio Vitamins and organic
food will help the society to have a better health a different energy to handle the
day. This company need huge investment more than a normal investment. But it’s
still a achievable and realistic project. The staff should be very qualify among
them should be the best on their field because they are responsible for the health
of a huge society.

Keywords: business, bio, management change, vision

Conclusion : BE-BIO company are presenting a new product in the market which are
the bio-product . which are healthy foods no chemical substance are mix with our
product. the reason that this comoany is open is to teach to the people a life style and
also help them with there helth. our motto is: “the smile of your health”

References:

N N N  a

Assagioli, Roberto, (1975) Psychosynthesis, Turnstone Press Limited.

Assagioli, Roberto, (2002) The Act of Will, Psychosynthesis & Education Trust
Maslow, Abraham (1970), Motivation and Personality, Harper and Row Publishers
Maslow, Abraham (1999), Toward a Psychology of Being, Wiley and Sons

Rowan, John (2001), Subpersonalities, Brunner-Routledge

Rueffler, Margret (1996), Our Inner Actors, PsychoPolitical Institute Press.

Sliker, Gretchen (1992), Multiple Mind, Shamballa

Vargiu, James (1974), "Subpersonalities", Synthesis, vol. 1.

14



ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES
E.I.C.U.

POINT OF SALES - POS

Donada VRAHORITI

Aleksander Moisiu University
Albania

Abstract: POS systems generally offer a variety of ways to keep track of
pricing, including add-on amounts, percentage of cost, margin percentage and
custom formulas. For example, if you provide volume discounts, you can set up
multiple prices for each item. The right Point of Sale system will give you
control over many different areas of your business operations increasing
efficiency and profitability. A Point of Sale system will streamline business
operations, including inventory and vendor management along with
streamlining Point of Sale processes. The following overview, categorized by
area of operation, highlights some of the typical benefits of using a Point of
Sale system.

Keywords: POS, sale management, customer, market

Conclusion: After all this project I tried to explain what a POS is the
definition of it , also I tried to promote this service that Bank offers. I
just want to repeat once again the benefits of this product.

Point of Sale: allows you to reduce pricing errors and speed up checkouts. A Point of Sale
system enables cashiers to process transactions and serve customers efficiently, and allows
managers to maintain tight control.

Some of the benefits of using a system include the ability to automatically look up and sell
items based on pre-set sales, quantity discount, and preferred price levels. In addition at the
Point of Sale you can check availability of items on the fly and be able to support multiple
tender transactions, including cash, check and credit card

Reference:

1. http://www.tradingeconomics.com/albania/indicators

2. Allen, L.; Boudoukh, J.; Saunders, A. (2004), Understanding Market, Credit, and
Operational Risk: The Value at Risk Approach, Oxford et al. 2004.

3. Bozdo, A. (2010) "The Role of the Bank of Albania, during the financial crisis,"
International Conference Albshkenceés, Tirana, September 2010.
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IT QUALITY A NEW CONCEPT

Rodica URDA
Technical University of Cluj Napoca
North Center University of Baia Mare
Faculty of S CIENCES
Romania

Abstract|:While the ICT-producing sector is relatively small, it can make a relatively large
contribution to growth and productivity performance if it grows more rapidly than the rest of the
economy. Many challenges are faced to the organizations in this perspective, such as international
trade barriers, economic liberalization and privatization, and also made other burdens for
organizations. Therefore, managers should focus on IC technologies to integrate information and
communication across each unit of the enterprises. The 3 ingredients for quality are: people,
process and technology. Quality needs to be defined at the beginning of the project or task
according to the main stakeholders: organization, product, project, process and people.
Keywords: quality, management, life cycle product, PDCA cycle

Conclusion: The work with design support systems is basically initiated by the need to
assure competitiveness in the future for manufacturing enterprises. Many competitive
factors have to be taken into consideration in connection with market behaviour, product
types, production volumes, specialization etc. In general product costs, product quality
and the delivery at the right time are the key factors. The pressure to shorten the time to
market for new products and therefore to shorten development time requires an adequate
use of know how possessed by a company. The designer with his decisions is responsible
for 70 to 80% of product costs, since materials, manufacturing methods or usage
properties are more or less determined in this phase. Therefore the product quality
increasingly depends on the quality of decision making at the design stage.
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THE PRODUCTION OF VIRGIN OLIVE OIL BIO

Ildjana ELMAZI
Aleksander Moisiu University
Albania

Abstract: To keep pace with the global changes, growth in demand and introduction of
innovative drug delivery systems we set up a fully automated modern state-of-the-art
manufacturing facility. Olive Healthcare has been recognized. The health benefits of olive are
unrivaled and research reveals more benefits nearly every day. In fact we are only just
beginning to understand the countless ways olive oil can improve our health and our lives.
Olice oil is the cornerstone of an essential nutritional mainstay for the worlds longest living
culture.

Keywords: sale strategy, small business, management, customer, market

Brief summary of the proposed business

Olive oil is a fat obtained from the fruit of the Olea europaea (olive tree), a traditional
tree crop of the Mediterranean region, where whole olives are pressed to produce
olive oil. The oil is used in cosmetics, medicine, cooking and soaps, and was also used
as a fuel for traditional lamps. Although originating in the Mediterranean countries,
today it is used worldwide. Greece has the highest olive oil intake per person in the
world. Greeks consume, on average, 24 liters per-person-per-year, Spaniards and
Italians consume about 15 and 13 liters-per-person-per year, respectively. Establishing
an extraction and processing plant for olive oil olive, based on traditional methods of its
processing, guaranteeing virgjinitet, controlled origin characteristic olive and traditional
indigenous "mixan" of Elbasan area, and simultaneously ensuring nutritional values
maximum oil produced with this technology based on tradition Elbasan. The antioxidants
contained in olive oil can benefit more than heart problems, because this substance prevents
cell destruction, it Figura hts the signs of aging and gives you a more youthful appearance.
When applied topically, olive oil moisturizes and softens dry skin. Since the product is
natural, adverse reactions are not common.

References:
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CRM & COCA COLA BRAND INFLUENCE

Leonard LLESAJ

Aleksander Moisiu University
Albania

Abstract: In brief the purpose is to market a new innovative beverage packaging for
Coca-Cola. The packaging has been designed around the brief ‘consider the creation of
a new concept form of beverage packaging container for 2015.” The Coca-Cola
Company is one of the largest manufacturers, distributors and marketers of
nonalcoholic beverage concentrates and syrups in the world. Coca-Cola's
headquarters are in Atlanta, Georgia, in America. It is best known for its flagship
product, Coca-Cola, and is one of the largest corporations in the United States. Today,
Coca-Cola is an internationally recognized soft drinks company with ambitious plans
to further grow the brand.. The international presence of Coca-Cola is phenomenal
and its logo, advertising and colours are among the most recognized in the world.

Keywords: brand, management change, market, sale management

Conclusion: Coca-Cola is a successful product, not only because it has built a
recognizable logo and brand name, but mostly because it has managed to position its
brand in a way that takes advantage of all the elements of marketing mix: product,
place price and promotion/distribution.

In doing so, it achieves to develop a brand personality and distinguish itself from

competition, while offering consumers a clear view of its brand values.
This leads to increased brand loyalty and satisfaction.

References:
1. http://team7coca-cola.blogspot.ro/2010/11/conclusion.html
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Abstract: Natuzzi Group's mission is to create value with integrity to customers,
employees and shareholders. Create value with integrity means acting honestly, openly
and transparently, respecting the others and, above all, to respect the laws and have a
strong sense of responsibility to the company and all people involved. That's what made
ethics code rules Natuzzi Group subsidiary Romania. It is not simply a list of rules to be
followed and theories to be applied, but a useful tool at work, a benchmark for all our
interlocutors. To emphasize the importance of integrity in company organization and
encourage people to follow the rules contained in the Code of Ethics, Natuzzi Group has
appointed a corporate guarantee in Ethics, whose role is:

e coordinate all relating to the application of the Code of Ethics;

e communicate any updates made to the Code of Ethics;

e coordinate checks and propose appropriate measures when there are some irregularities;

e continuously monitor the correct application of the Code of Ethics.
Code of ethics rules apply to all employees without exception, regardless of their position in
the hierarchy, and violations of these rules involves the application of appropriate measures.

Keywords: ethics, manufacture, human resources , market
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Abstract-Any organization should seek the efficiency maximization, namely the
achievement of an effect/effort ratio as high as possible. In order to apply this economic
ground rule, some companies use strategies based on gaining a competitive advantage over
competitors. In contrast, other companies choose lighter options to increase profitability.
They apply strategies focused on agreements with competitors that aim to maintain prices
at a certain level regardless of economic factors governing the market mechanism. The
purpose of this paper is to highlight the positive and negative effects of cartels as a
management strategy. In this regard, the first part of the article summarizes the most
important theories about cartels and their characteristics, while the second part presents
some European and Romanian cartels, based on data provided by the European
Commission and the Competition Council. The final part presents the most important
findings and conclusions but also some recommendations for future research.
Keywords: cartels, competition, strategies, development, price
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Abstract: Romania se situeaza, alaturi de Grecia, pe penultimul loc in Uniunea
Europeana in privinta accesului gospodariilor la Internet in 2012, de 54%, media la nivelul
blocului comunitar fiind de 76%, arata datele Eurostat publicate In 2006, rata de acces era in
Romania de 14%, iar in 2009 de 38%. Ultima pozitie este ocupata in 2012 de Bulgaria, cu
51%. La polul opus, pe primele locuri se situeaza Olanda (94%), Luxemburg (93%),
Danemarca si Suedia (ambele cu 92%). In ceea ce priveste accesul gospodariilor la Internet
de mare viteza, Romania se afla pe ultimul loc in UE, cu 50%. Rate mici de acces se
inregistreaza si in Bulgaria si Grecia, de 51% in ambele tari. Pe primele locuri se afla Suedia
(87%), Danemarca si Finlanda (85%).Potrivit Eurostat, doar 8% dintre utilizatorii din
Romania au folosit Internetul in ultimele trei luni pentru operatiuni de Internet banking, fata
de 91% in Finlanda sau 87% in Estonia. In UE, media este de 54%. Totodata, pentru postarea
de mesaje pe retelele de socializare, cei mai multi utilizatori (75%) au fost in Portugalia, iar
cei mai putini in Cehia (35%), in timp ce in Romania procentul este de 48%, aproape de
media UE, de 52%.

Keywords: Internet, Broadband, utilizatori, comert, banking
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Abstract: Materialele si produsele bazate pe fibre si textile au jucat
intotdeauna un rol vital in viata omului si nu exista nici un motiv sa credem ca
importanta lor se va micsora in secolul XXI. Dimpotriva, in timp ce nu exista
inlocuitori seriosi ai textilelor care sa fie in ascensiune in domeniile
conventionale de aplicare a confectiilor si decoratiunilor interioare, textilele sau
compozitele pe bazd de textile sunt previazute a inlocui multe din materialele
actuale din metal sau plastic - utilizate in industria de automobile, constructia
de nave sau aeronauticd, in industria utilajelor si uneltelor pentru masini, in
sectorul dispozitivelor electronice, electrotehnice si medicale, in constructii sau
agricultura si, in mai micd mésura, materialele din lemn sau din piele, utilizate
in industria mobilei, la articolele pentru sport si in alte domenii.

Keywords: calitate, cele 7 instrumente clasice, consumator, piata
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Abstract: Acest studiu de caz este o cercetare despre utilizarea calculatorului
in viata de zi cu zi a oamenilor si anume dacd acesta este o necesitate sau este o
dependentd. Am ales aceasta tema deoarece consideram calculatorul ca fiind o
necesitate pentru majoritatea indiviziilor, indiferent de categoria de varsta din
care fac parte si datorita faptului ca este utilizat in vaste domenii. Calculatorul
a fost creat cu scopul de a prelucra date si informatii conform unei liste de
instructiuni numita program. Acesta este folosit de o gama larga de persoane in
functie de nevoile si dorintele acestora.

Keywords: calculator, necesitate, program, varsta, indivizi, domenii

Concluzie: Ritmul din ce in ce mai accelerat de dezvoltare a societatii in care traim,
nu ne permite sa ne eschivim de la provocarile pe care le intdlnim in viata de zi cu zi.
Societatea progreseaza si implicit suntem obligati sa facem fatd mereu acestui progres:.
Astfel, utilizarea calculatorului a devenit o preocupare indispensabild, il regisim in toate
domeniile vietii: in institutiile financiare, in unitatile medicale, in turism, dar si in scoli. Acest
studiu cerceteazia fenomenul utilizarii computerului asupra persoanelor, daca acesta este sau
nu o necesitate. Desi este un instrument util, aproape indispensabil, computerul, prin
folosirea lui excesivd impiedicd gandirea libera, scade creativitatea, oboseste pana la
extenuare. Computerul este asadar un instrument indispensabil in dezvoltarea personald, dar
utilizarea lui in exces, mai ales pentru jocuri video, este nocivi. In primul rand, calculatorul
da nastere dependentei. Unii ajung sa prefere jocurile pe calculator in detrimentul
activitatilor sportive sau celor in aer liber=.
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Abstract:Aceastd lucrare vizeazad o radiografie la nivelul orasului Baia Mare, dorind sa
evidentieze preferintele cetatenilor in a-si alege vacanta perfecta si magnetizarea exercitata
de diversitatea punctele de atractie asupra lor.Dupa cum se cunoaste, situatia economica,
dicteazi in cea mai mare parte conditiile in care urmeazi si se desfisoare vacantele. In acest
studiu incercam sa facem abstractie de aceasta pentru a vedea nivelul la care ne situdm ca si
tara cu potential turistic, ce tipuri de activitati sunt preferate in functie de varsta, si nu in
ultimul rand cum sunt percepute vacantele, ca fiind: momente de relaxare si detasare de
lumea exterioara, sau posibilitati de a incerca lucruri noi, ce implica adrenalina si aventura?
Cuvinte cheie: esantion, chestionar, interviu, vacanta, turism

Concluzie: Vedem cum avansam irevocabil inspre o societate cu oameni tot mai ocupati,
job-uri tot mai solicitante si atat de putin timp dedicat pentru micile placeri, vacante cu cei
dragi si momente de relaxare. Consideram ca turismul este o piesa importanta in tot acest
puzzle, care necesita dezvoltare si inovatie in functie de cerintele si placerile oamenilor. Avem
datoria de a interveni la nivel geografic de a ne promova judetul, tara si resursele de care
dispunem: litoralul si muntele.In baza analizei SWOT efectuate anterior, propunem ca
factorii de decizie sa evalueze strategiile actuale pentru turism, pentru a le imbunatati daca
este necesar si pentru crearea de noi oportunitati pentru investitori.

Obtinerea de finantare pentru dezvoltarea, intretinerea si promovarea unei afaceri in
turism este un punct-cheie in dezvoltarea sectorului turistic. Astfel, ar trebui sa fie propuse si
implementate forme de finantare noi si diverse care sa fie un ajutor pentru investitorii in
turism.

Referinte
1. http://www.plecatideparte.ro/pro-si-contra-calatoriei-cu-masina/

2. http://www.gandul.info/magazin/cu-avionul-sau-cu-masina-in-vacanta-la-schi-in-
austria-3527602
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raft%203.pdf

S L

24


http://www.plecatideparte.ro/pro-si-contra-calatoriei-cu-masina/
http://www.gandul.info/magazin/cu-avionul-sau-cu-masina-in-vacanta-la-schi-in-austria-3527602
http://www.gandul.info/magazin/cu-avionul-sau-cu-masina-in-vacanta-la-schi-in-austria-3527602
http://www.avocatnet.ro/content/articles?id=37098
http://www.money.ro/unde-pot-merge-in-vacanta-pasionatii-de-adrenalina/
http://zona-statiunibalneare.viaromania.eu/
http://www.adrnordest.ro/user/file/news/08.06/Analiza%20SWOT%20turism%20draft%203.pdf
http://www.adrnordest.ro/user/file/news/08.06/Analiza%20SWOT%20turism%20draft%203.pdf

ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES
E.I.C.U.

ANALIZA MICROTRANZACTIILOR JOCURILOR VIDEO

GROSU Victor

Universitatea Tehnica din Cluj Napoca
Centrul Universitar Nord din Baia Mare

Facultatea de Stiinte

Abstract: Pentru a alcdtui aceastd lucrare am analizat comportamentul
consumatorilor de jocuri video si impactul care il au microtranzactiile in obiceiurile lor de a
utiliza aceasta forma de divertisment. tinandu-se cont de sexul, varsta, dar si frecventa
utilizarii unui joc video ca forma de divertisment, s-a urmarit determinarea motivului
pentru care respondentii au decis sa achizitioneze bunuri virtuale. Am decis sa public
chestionarul pe diverse forum-uri online dedicate jocurilor tip MOBA (Multiplayer Online
Battle Arena). Acest tip de jocuri sunt free-to-play si se bazeaza pe microtranzactii pentru a
genera principala sursa de venit.

Keywords: free-to-play, microtranzactii, bun virtual.

Concluzii: In ultimii ani industria jocurilor video a avut parte de o crestere
semnificativa atat in ceea ce priveste calitatea jocurilor dezvoltate cat si a veniturilor generate
de catre acestea prin vanzari si microtranzactii. Grand Theft Auto V, ultimul titlu al celor de
la Rockstar demonstreaza popularitatea si pozitia ca forma de divertisment a jocurilor video.
Bugetul alocat pentru dezvoltarea si marketing-ul jocului a fost de 268 milioane de dolari. In
primele doudzeci si patru de ore jocul a avut incasari record de aproximativ 800 milioane de

dolari. In comparatie, filmul cu cele mai mari incasari in prima zi a fost Harry Potter and the

Deathly Hallows Part 2 cu 91 milioane de dolari.

4. Referinte
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Abstract: Jocul este limbajul natural al copilului, o metafora si expresie
simbolica a ceea ce se petrece in viata lui. Jocul este pentru copii ceea ce
reprezintd limbajul pentru adulti. Neavand experienta vietii, in general copiii
gasesc propriile solutii la problemele cu care se confrunta, cel mai adesea solutii
creative. Astfel, ei devin mici exploratori, descoperitori, mereu activi, ajungand
sa-si construiasca imaginatia in jurul jucariilor.

Jocul e considerat limbajul copiilor, atunci jucdriile sunt cuvintele lor. Pentru a
avea un copil dezvoltat normal, cu un suflet sdnatos, parintii trebuie sa aleaga
cu grija jucdriile acestuia. In acest studiu am incercat si determinim optiunile
adultilor in ce priveste achizitionarea de jucarii, un capriciu al parintilor sau o
necesitate pentru copii?

Keywords: Jucarie, creativitate, dezvoltare, investitie, necesitate.
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Argument/Turismul in Romania se concentreazi asupra peisajelor naturale si a istoriei sale bogate.
Traversatd de apele Dunirii, Romania are un scenariu sensibil, incluzind frumosii si
impaduritii Munti ~ Carpati, Coasta =~ Marii ~ Negre si Delta  Dundirii, care este = cea  mai
mare delti europeani atat de bine pistrati. In Romania este o abundenti a arhitecturii religioase si a
oraselor medievale si a castelelor. Potentialul turistic constituie o componenta esentiala a ofertei
turistice si o conditie indispensabila a dezvoltarii turismului. Cu o lunga si distinsa istorie, Romania
este un tezaur de cultur, arti si frumusete naturala. In ciuda greutitilor si a provocirilor de a fi o tara
in dezvoltare, frumusetea Roméniei este magnifici prin multimea de monumente, traditii si locuri
culturale mostenite.

Keywords: Vacanti, Turism, Turismul roméanesc

Concluzie: In acest studiu am incercat s determinim optiunea maramuresenilor cu privire la locul
si modul de petrecere al vacantelor, folosind Metoda Chestionarelor, pe un esantion de 90 de
respondenti. Pe baza intocmirii analizei SWOT putem trage concluzia ca, cea mai buni solutie pentru
turismul roménesc este investirea resurselor in promovarea pe plan extern a punctelor tari ale
Roméniei si pentru eliminarea punctelor slabe din plan intern, concomitent cu urmdirirea

oportunititilor oferite de pietele externe.
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Abstract: In ziua de astizi, sunt asa de multe surse surse de informatii,
si cu toate acestea, este tot mai greu atunci cand trebuie sd ludm o decizie in
ceea ce priveste alegerea nuantelor de culori si aceasta, pentru ca fiecare dintre
noi percepem diferit spatiul, forma si lumina. Este un lucru sa adori o imagine,
sau o ideea, si un altul sa inveti ce trebuie si fie adorat prin intelegerea acelei
imagini. Reafirmdm dorinta naturala a omului pentru exaltare, pentru o
perocupare fatd de noi intine cu emotiile absolute. Noi cream imagini a caror
realitate este evidentd de la sine si care evoca asocieri cu imagini sublime si
frumoase. Imaginea pe care o producem este cea a revelatiei, evidenta de la sine,

reald si concretd, care poate fi inteleasd de oricine.

Cuvinte cheie: schimbare, nuante, culoare, designer, calitate;
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Abstract: Pentru analiza acestei lucrarii am studiat comportamentul utilizatorilor
de Facebook, mai exact timpul si preocuparile desfasurate pe Facebook. Acest site
de socializare este cel mai accesat in intreaga lume, atat de tineri cat si de adulti,
acestia petrecand multa vreme din timpul lor liber. Facebook-ului este un site usor
de accesat, pune la dispozitie numeroase domenii pentru diferite interese, de la cei
mici pand la cei in varsta. Pe langa punctele pozitive sunt prezente si cele negative,
dependentad, lipsa activitdtii fizice aceasta fiind foarte important pentru sandtatea

atat fizica cat si psthica.

Keywords: communication, change management, trend, demand
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Abstract: Pentru a alcdtui aceastda lucrare am analizat, in primul rand, beneficiul
produselor bio asupra sanatatii omului, iar in al doilea rand, promovarea unui restaurant
cu specific bio. Dupa cum se stie, alimentatia omului reprezinta unul dintre stalpii
fundamentali al constructiei sale. Sandatatea si echilibrul fiecaruia se afla in corelatie directa
cu hrana. Deprinderea unei alimentatii adecvate aduce, impreuna cu alte elemente corecte de
comportament, o viatd sanatoasa. Consumul de alimente bio s-a extins si in industria
restaurantelor, mai mult de o treime dintre acestea folosindu-se de alimente in acest fel.
Ideea de afacere propusa este deschiderea unui restaurant cu profil de alimentatie naturala
in Baia Mare, destinat publicului larg. S-a constatat cd o structurd de acest tip nu exista la
Baia Mare, asadar decizia de a deschide un asemenea restaurant s-a dovedit a fi dinamicd,
atrdagatoare §i inovatoare. Restaurantul se va numi “Bio Bistro”, iar motto-ul restaurantului
va fi ,A manca diferit si sandatos este intotdeauna ceea ce cautam cand impingem usa unui
restaurant”.

Cuvinte cheie: produse bio, restaurant, promovare, sanatate

Bibliografie

1. http://www.plandeafacere.ro/idei-de-afacere/8-idei-de-afaceri-la-domiciliu-care-iti-pot-
asigura-succesul-in-2014/

2.http://www.bioshoping.ro/acasa/details/2134/262/zahar-si-indulcitori/zahar-brun-bio

3.http://www.ziare.com/articole/alimente+mancare+populatie

30


http://www.plandeafacere.ro/idei-de-afacere/8-idei-de-afaceri-la-domiciliu-care-iti-pot-asigura-succesul-in-2014/
http://www.plandeafacere.ro/idei-de-afacere/8-idei-de-afaceri-la-domiciliu-care-iti-pot-asigura-succesul-in-2014/

ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES
E.I.C.U.

ERA CUMPARATURILOR ONLINE?

DANCI Emilia
MIHOLCA Adriana
MURESAN Mihaela

Universitatea Tehnica din Cluj Napoca, Centrul Universitar Nord din Baia Mare

Facultatea de Stiinte

Abstract. Internetul a devenit o sursa de informare foarte utilizatd si convenabila,
din toate punctele de vedere, pentru consumatori, s-a constat faptul ca un numar destul de
mare de romani aleg si-si facd unele cumparituri online. O anumita categorie de
consumatorii utilizeazad internetul pentru a-si achizitiona anumite produse iar pe viitor se
constata cresterea numarului de consumatori care vor utiliza aceasta tehnologie si din mediul
rural. Solutiile oferite de internet sunt inteligente si de ultima ora, exact ceea ce are nevoie o
afacere pentru a se individualiza fatd de concurenta. Desi pe internet se implementeaza cea
mai avansata tehnologie web, se stie ca uneori cea mai buna alegere nu este intotdeauna si
cea mai complexa. Relatia cu clientul este cea mai importanta de aceea se doreste satisfactia
acestuia cat mai mult posibil si gésirea unor metode care sa conduca la facilitarea sarcinilor
consumatorilor. Consumatorii se arata tot mai atrasi de aceasta tehnologie si manifestd un
comportament de acceptare a acestui gen de cumparaturi.

Keywords: cumparator, shopping, online market, change management

Bibliografie:

1. www.motivatingquotes.com/success.htm

2. http://ro.wikipedia.org/wiki/Turismul_%C3%AEn_Rom%C3%A2nia

3. http://www.insse.ro/cms/files/publicatii/Breviar%2oturism/Turismul Romani
ei pdf

4. http://www.biblioteca-digitala.ase.ro/biblioteca/pagina2.asp?id=caps

31


http://www.motivatingquotes.com/success.htm
http://ro.wikipedia.org/wiki/Turismul_%C3%AEn_Rom%C3%A2nia
http://www.insse.ro/cms/files/publicatii/Breviar%20turism/Turismul_Romaniei_pdf
http://www.insse.ro/cms/files/publicatii/Breviar%20turism/Turismul_Romaniei_pdf
http://www.biblioteca-digitala.ase.ro/biblioteca/pagina2.asp?id=cap5

ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES
E.I.C.U.

DEPENDENTA DE INTERNET IN RANDUL TINERILOR DIN

BAIA MARE

INCEU Mihaela
Universitatea Tehnica din Cluj Napoca

Centrul Universitar Nord din Baia Mare

Facultatea de Stiinte

Abstract: Televizorul si calculatorul sunt atacate neincentat de catre specialisti pentru
efectele dezastruoase pe care le au asupra dezvoltarii copiilor. Desi pot deveni instrumente
exceptionale de educatie pentru copii, de cele mai multe ori se transforma intr-o reala sursa
de pericole. Cea mai buna abordare consta in gasirea unui echilibru in timpul acordat de
copil acesteia, in reducerea efectelor adverse si incurajarea avantajelor de care poate
beneficia. Exista o multime de motive de ingrijorare cand vine vorba de invazia tehnologiei
in randul copiilor. Exista si alte influente nocive nebanuite ale gadgeturilor asupra
dezvoltarii si sanatatii copiilor, demonstrate, de-a lungul timpului, de numeroase
studii:vocabular sarac si cultura generala precara, predispozitie la boli de inima si diabet,
impulsivitate si predispozitie la accidente frecvente si scadere a atentiei si concentrarii si a
performantelor scolare etc.

Keywords: calculator, depenendta, informative, cultura

CONCLUZII: il folosim cu totii aproape zilnic - facem cumpirituri pe Internet, ne
informam de pe Internet, comunicim pe Internet, facem afaceri pe Internet, ne distrim pe

Internet, ce nu poate oferi Internetul?
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Specializarea: Asistenta Sociala

Abstract: Pentru alcatuirea acestui studiu am analizat modul in care studentii de la specializarea
asistenta sociala (anul I, I, Ill) Tnteleg aceasta profesie, cum considera ei ca asistenta sociala este
inteleasa in comunitate, ce salariu considera ei ca merita un asistent sociali si care sunt planurile lor
de viitor. Totodata, prin analiza raspunsurilor oferite de studentii chestionati am vrut sa vedem cat
de mult difera parerile lor in functie de anul de studiu. Tindnd cont de faptul ca asistenta sociala este
o profesie relativ noua pe piata muncii din Romania am vrut sa vedem daca viitorii asistenti sociali au
o0 viziunea realista sau mai degraba idealista despre meseria aleasa, daca a fost aleasa din motive
filantropice sau economice si daca respondentii o considera o meserie de viitor in societatea
romaneasca.

Keywords: asistenta sociala, profesie, studenti, educatie,
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Abstract: Acest studiu de caz este o cercetare despre necesitatea folosirii
telefonului mobil in societatea moderna de catre fiecare individ. Am ales
aceasta tema deoarece consideram ca telefonul mobil a devenit o necesitate
pentru fiecare individ. Telefonul mobil a fost creat cu scopul de a usura
comunicarea, de a mentine relatiile la distanta, de a gasi mai usor anumite
informatii si intr-un timp relativ mai scurt. Telefonul mobil este folosit de o
gama larga de persoane in functie de nevoiile si dorintele persoanelor.
Telefonul mobil este folosit de aproape fiecare persoana, unele avand chiar doua
sau mai multe telefoane, din acest motiv copaniile de telefonie mobila au
extraoptiuni pentru toate nevoile si dorintele atat a celor in varsta cat si a celor
tineri dand posibilitatea oamenilor de a alege oferte cat mai tentante.

Keywords : telefon, Comunicare, Retele mobile, Adolescenta, Depedenta,
Relatii sociale, Necesitate,
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Bibliografie

1 http://ro.wikipedia.org/wiki/Telefon_mobil

2 http://ro.wikipedia.org/wiki/Istoria_telefonului_mobil

3 http://www.historia.ro/exclusiv_web/general/articol/10-lucruri-stiut-istoria-telefonului-
mobil

4 http://www.ziare.com/articole/efecte+creier+telefon+mobil

34


http://ro.wikipedia.org/wiki/Telefon_mobil
http://ro.wikipedia.org/wiki/Istoria_telefonului_mobil
http://www.historia.ro/exclusiv_web/general/articol/10-lucruri-stiut-istoria-telefonului-mobil
http://www.historia.ro/exclusiv_web/general/articol/10-lucruri-stiut-istoria-telefonului-mobil
http://www.ziare.com/articole/efecte+creier+telefon+mobil

THE MINISTERY OF EDUCATION, RESEARCH, YOUTH AND SPORTS
ROMANIA
TECHNICAL UNIVERSITY CLUJ NAPOCA
NORTH CENTER UNIVERSITY OF BAIA MARE

FACULTY OF SCIENCES

DEPARTMENT OF ECONOMICS

QUALITY - ACCESS TO SUCCESS

PUBLICATIE PERIODICA EDITATA DE UNIVERSITATEA TECHNICA CLUJ NAPOCA
CENTRUL UNIVERSITAR DE NORD BAIA MARE
FACULTATEA DE STIINTE, DEPARTAMENTUL DISCIPLINE ECONOMICE -EICU

ISSN 2067-5216

35



